As a challenging topic in tourism, the authenticity of the cultural heritage represents the value and attraction of heritage. With tourism development, scholars have called for the authenticity perception of cultural heritage which still stays at the conceptual level. However, there are few researches that involve the essence and protection of authenticity. Hence, after in-depth study on the characteristics of intangible cultural heritage, the authors try to discuss the difference of tourists' perception on authenticity of the intangible cultural heritage so as to achieve the effective protection of intangible cultural heritage. The study investigates tourists in Bo Luo Dan Temple Fair with SPSS to carry on the statistics and the main factors affecting the perception of authenticity to further study their relationship with satisfaction. The conclusion found that there were two core factors that had an impact on perceived authenticity, and there exists significant positive impact between the authenticity of the perception and satisfaction.
Introduction
In the year of 2003, UNESCO issued "the Convention for the Safeguarding of Intangible Cultural Heritage" to advocate for the worldwide concern about domestic intangible cultural heritage. With the speed procedure of economic globalization and modernization, traditional belief, value and lifestyle seem to be away from us. Though China witnesses splendid achievement since the reform in the 1980s, we have to admit the weakening impact of traditional culture on tangible culture heritage of Guangdong province as the case to evaluate the differentiation of their perception to figure out the factors that affect their perception towards authenticity, and finally to conclude the relationship between authenticity perception and customer satisfaction in intangible cultural heritage tourism.
Literature Review on Authenticity of Heritage and
Visitors Perception
Intangible Cultural Heritage
Comparing with cultural heritage, the concept of intangible cultural heritage refers to various practice, performance, exhibition, knowledge, skill, relevant tools, handicrafts, and cultural place regarded by people, group or individual, which is approved by UNESCO in Convention for the Safeguarding of the Intangible cultural Heritage (Wang, 2006) . The term authenticity originates from Greek, which indicates original, it is also known as originality or reliability. It was firstly introduced to describe the art exhibition in museum. Macannell is the first scholar to apply authenticity in the research of tourist motives and experience. The understanding of authenticity in perspective of heritage evolves with some documents In "Venice Charter" (1964) , it puts forward the policy on the applicable level，for example, this document emphasizes the job of heritage protection cannot change the original layout and decoration (item 5), and the environment around it should be safeguarded too (item 6 and 7) etc. Hence, these technical measurements concerning about authenticity have been selected in "Guideline of World Heritage Convention" (1997 Convention" ( -2002 ) Nara Convention (1994) offers a completed conceptual framework of authenticity by positioning it on cultural diversity. It also broadens the connotation of authenticity including "form and design, materials, function and utility location and environment and other internal and external factors". The "Guideline for Application of World Heritage Convention" makes more specific and detailed statements on authenticity . What's more, another concept "integrity" is introduced in heritage protection, which is defined as "the unspoiled measures and integration of nature and cultural heritage. With three implications included: firstly, it contains all the elements of universal value of heritage; secondly, there exists certain size indicating heritage characteristics and evolution. Thirdly, it could sustain the negative impact from development and ignorance.
During twenty years, there are following categories about concept and intonation of authenticity.
1) Objectivism Objectivism views authenticity as an inborn characteristic of tourism to be measured by an absolute criterion. Boors Tin thinks tourists actually are not interested in local culture, what attracts them is the artificial and unauthentic event. McConnell, however, holds the opposite idea with Boortin in the Stage DOI: 10.4236/cus.2019.71003 38 Current Urban Studies Authenticity Theory, the unauthenticiy in real life makes tourism pursuit authenticity during the travel. Meanwhile, he also addresses the idea that most modern tourist experience belongs to experiencing stage authenticity rather than the real culture of tourism destination. And authenticity is always described as authentic and unauthentic while analyzing national cultural heritage such as art works, festival, convention, food, costumes, house etc. according to local convention and culture (Ma, 2006) .
2) Constructivism
It assumes that the authenticity mirrors tourists' belief, expectation, preference, image and awareness during the travel. Bruner clarifies the concept of constructive authenticity. That is tourism operator could design scenic spot and relative event tailoring with tourist imagination, expectation, preference and belief (Zhou et al., 2007) . Hughes addresses that various channels such as tourism enterprise, marketing agent, tour guide and brochure or Vedio producer make tourism authenticity (Hughes, 1995) . Under the framework of constructivism, what the tourists seek is only a semiotic and symbolic authenticity which brings by social construction.
3) Post-modernism Postmodernism views authenticity by emphasizing heterogeneity, particularity and uniqueness and excluding integrity for postmodernism doesn't concern tourist authenticity for they pursue artificial beauty, entertainment and joy.
Ritzer Liskas matters authenticity only when they doubt about un-authenticity.
They reflect on the impact from tourists to vulnerable local culture. And they support the positive role of stage authenticity to protect the culture and community in the destination.
4) Existentialism
As existentialism concerns tourists, though the scenic spot is absolutely unauthentic, it is still workable to pursue it. Because tourist can find an alternative, that is, tourism experience is activated by existing authenticity, which is approved by Naoi. There are two major parts of existing authenticity, intra-personal authenticity and inter-personal authenticity, which are able to guide the development of tourism. Hence, for the above mentioned, there are different points of view and focuses on authenticity which play a role in tourism development and marketing strategies. In terms of tourism resource development, the historical cultural heritage with great demand of authenticity needs more emphasis on the prominence of its history and tradition, known as tourist' authenticity. While, those theme parks centered with entertainment should cultivate tourists' existence authenticity with satisfying tourism psychological needs. And for folk tourism resource, it is suggested to keep balance on tourism development with attaching importance on the authenticity of subject and object.
Apostolakis (2003) and Yeoman et al. (2007) think authenticity could be regarded as a guarantee for tourism supplier to indicate the compatibility of authenticity protection and market. Cohen (1988) addressed that commercial ap- posed the authenticity of folk culture, which was beneficial to the reconstruction of traditional culture and nationality identity. So there is no doubt that tourism economy will bring dual influence on the completeness of local economy, residents and heritage. Goulding (2000) insisted that commercialization of culture heritage would never damage its authenticity, rather, It represented its exchange value. What's more, the experience of pursuit of authenticity is seen as an important tourism tendency, Tomaz and Vesna (2009) agreed with the idea that authenticity was full of significance for tourism, especially heritage tourism, the concept of authenticity would not only help to understand tourist motivation and behavior, it also offered strategic role in the management of tourism destination. Alexandro (2003) proposed that the authenticity would play a critical role in building tourism motive and attraction. Many Chinese scholar participated the hot discussion. Gao (2008) concluded that cultural product and authenticity did not hold the opposite stance, instead, they was in the mutual-promote relationship under the setting of cultural commercialized development with case study of the show named "Yunnan Impression". Ma (2006) discussed the relationship among authenticity, commercialization, national culture heritage and tourism, it suggested if the process of tourism commercialization was dominated by the local, it was possible for the revitalization of nationality tourism and cultural tourism. Wang and Zhang (2007) found that the stakeholders would bear different understanding for heritage tourism authenticity, as there were different perception on heritage authenticity among tourist, residents and tourism operator with various needs, it was important to construct the authenticity of heritage destination in the way of guiding the authenticity mass media, building interpretation system and strengthening residents cultural identity. It is concluded that all the studies on authenticity of intangible cultural heritage starts from concept, and then people propose the philosophy of protection.
But few researches could be found in the perspective of tourists' perception on authenticity of intangible cultural heritage. Therefore, the authors will study tourists' perception on authenticity combining with the characteristics of cultural heritage tourism, and then further to discuss whether authenticity perception of intangible cultural heritage works on tourists satisfaction.
On tourist Perception
Psychology indicates that the process of cognition and perception can be used to explain various behaviors. As the subject of tourism, tourist is the decision maker, which might cause a series of behavior. During this process, tourist's subjective judgment relies on many factors. Among them, the most important on is tourist tuition towards the objects and whether it meets visitors' needs and known by them. Therefore, the study on tourist's perception could help to understand and predict tourism decisive behavior so as to offer important founda- 
On Affecting Factor of Visitors' Authenticity Perception
As for the factor affecting tourist's authenticity perception, Cohen proposed that there was different criterion on authenticity from various type of tourists (Cohen, 1988) . Alison, Richard verified the authenticity by interviewing British tourists who visited historic and cultural heritage. They chose 1200 tourists who visited three different theme parks in Britain and emphasized the diversity of acquiring authenticity perception. Goulding (2000) found three approaches of tourist's perception. "Existing type" tourists were full of awareness of enjoyment and avoidance, they would percept the authenticity by handicrafts. "Aesthetical"
tourists would percept history through art. While "social" tourists attach attention on the significance of learning and social experience, who would arouse the interests on display and purchasing in museum stores. In China, Hu (2010) made research on tourists' perception on industrial heritage authenticity in Shanghai and concluded that there were five factors affecting tourists' authentic- In conclusion, all the foreign researches show that the authenticity is the core value of cultural heritage. And authenticity plays a vital and special role for the development and protection of cultural heritage. At present, scholars study the intangible cultural heritage authenticity mainly from the perspective of concept discussion. Though Chinese research begins to use empirical analysis to study the perception of cultural heritage authenticity, there is not much research about the intangible culture heritage authenticity perception, Therefore, this paper tries to propose the index to affect authenticity content of intangible cultural heritage. Through studying tourists' perception difference, the authors adopt the principal component analysis to figure out the core factor, and regression equation will be used to verify the relationship between tourist's perception and satisfaction towards intangible cultural heritage authenticity.
Framework and Method

Perception
Perception is a series of simple reflections (such as see, taste, listen, smell and touch) of human sensory organ from object issues. It is a reflection and experience from the individual about an attribute of something. Comparing with perception, consciousness is the mental reflection of an object which directly working on sensory organs. Visitors' consciousness will be influenced by three major parts, first is stimulating factors, incentive's attributes, that is, size, color, sound, structure, shape and environment etc. The second is individual factor, for example, tourism objects, events or consciousness of some tourism items. The third concerns tourists' demographic characteristics, that is, their gender, income, age, occupation etc.
Expectation
It is people's memory combination from our own experience and acquired external information, which include an emotional need and attitude toward external object. And tourism expectation is affected by tourists' previous knowledge, experience and destination marketing status.
Method
1) ANOVA Analysis
Variance is an investigation on mean value difference between groups to evaluate whether it exists real global difference and significance. That is, under the settings of homogeneity of variance, it will test whether the average of several individual normal population mean
is the same. Its maths formula is:
This study mainly analyses the significant difference of various variables from visitors with difference characteristics.
2) Independent sample T Test T Test for two independent sample is to use two gross independent samples to deduce whether these tow gross averages contain significant different. It will be adopted to study perception difference of visitors with different gender.
3) Principal Component Analysis
Principal component Analysis in Factor analysis is borrowing the idea of dimension reduction to integrate many indexes into a few relevant comprehensive index, which is mainly used in the field of psychology, medication and economy.
Its mathematic principle is to make original P indexes as linear combination to be the new comprehensive index. And we name the first one as F1, the principle to choose this linear combination is to put Var(F1), that is, F1 is the first principal component, then we choose the second principal component F2 with the same selection rules with the condition of Cov(F1,F2) = 0 and so on to construct the rest principal components. This paper focuses on the extraction of the factors to influence visitors' perception of authenticity. Since 2005, it has grown to be one of renowned folk cultural brand for public tourism and leisure along Zhujiang River Delta district. There are some traditional foods or conventions. Boluo Chick, it is a handicraft made by paper and feather to pray for lucks and fortune. A traditional food named Boluo dumpling has the history of 800 years. As the most traditional activity in Nanhai Sea God
Empirical study of Boluodan in Nanhai Temple
Temple, sea worship activity is the residents' routine event to pray for fortune and luck. And there are other entertainments such as costume parade, dragon-lion dance and flower fair etc.
There are three reasons for us to choose Boloudan event as the case. Firstly, it is an event with more than one thousand years full of folk cultural connotation.
Because there are more than 100 thousand people enjoying this event for pray, sightseeing, entertainment, food or shopping etc. It has become a part life for the residents with profound influence. Secondly, this event has been selected into the list of provincial intangible cultural heritage, and recommended to the third batch of national intangible cultural heritage list. So far, this event has been organized for 7 times, which proves that it has grown to be very successful with full value of reference. Thirdly, we have noticed that the government support for this event is only in the maintenance of its surrounding and restoration of cultural relics. However, the essence of intangible cultural heritage protection is far more than the protection of hardware. Ignorance of the enhancement of spiritual level will lose the target of the original purpose of intangible cultural heritage protection. Therefore, the study of visitor's perception on this event will effectively help us know how people see it and think of it, and their understanding and experience will surely offer us a comprehensive vision on how to build its software, that is, its cultural essence. 
Object Selection
As there is no identified criterion for authenticity, this study mainly adopted
Prof. Wang Ning's opinion on it. That is, objective authenticity involves the perception about architecture style, impression, internal design of the building and street. Constructive authenticity is the visitors' reflection of value, expectation, preference, image and opinion towards travel object. Existing authenticity concerns tourist, including their feeling, emotion, understanding and spiritual experience to culture. After the literature study and field trip, combining the idea from Tian Meirong and Kuang Wen, the authors work out following influential factors for this event (Table 1) . 2) Research design and field investigation The study design, through the questionnaire survey of tourists' authenticity perception of Boluodan Temple Fair, assesses the development effect of Boluodan Temple Fair and offer opinions and suggestions for the development and protection of Boluodan Temple Fair. The first part of the questionnaire involves the study on the tourists' experience, expectations and motivation of Boluodan. The second part uses Likert 5 subscales to measure the visitors' perception degree of authenticity; 1 means completely disagree, 2 means agree a little; 3 means whatever; 4 means somewhat agree and 5 means completely agree. The third part collects demographic data such as the information about tourists' gender, age, education, occupation, income and population characteristics. The authors conduct the research by one-on-one interview in March of 2015. There are a total of 600 questionnaires, and 565 valid questionnaires.
Data Analysis
Major part of visitors in Boluodan is the residents in Guangzhou city or the ones who live and work along Zhujing River Delta. The data indicates that in our field survey, there are 288 male visitors, and 277 female, which is in an appropriate gender proportion. The visitor younger than 20 is in 9.4%, the ones from 21 -34 are in 57.5%, the ones more than 35 is in 18.8%, the people above 65 is 3.5%. So we could see the visitors are mainly young and middle-aged people. It is opposite with our hypothesis that the main visitors are aged people. The first reason is health condition of senior people, the second is senior people often spend much less time there, just for pray. In terms of career, the people working in government and institution are the major part of visitors. For income, it is indicated that visitors belong to the ones with middle or low income, which occupies 92.6%. And the education background of visitors ranges from high school, technical school to bachelor degree (Table 2) . (Table 3 ).
The data indicates that both male and female hold higher authenticity perception in the aspects of historical relics of Nanhai Temple, traditional folk performance, and overall assessment of Boluodan. However, there are some perception differences among them because of different gender. For example, men hold relatively higher perception than women in the aspects of historic relics, new trend of folk culture and overall impression of Boluodan. The main reason is male visitors show more interests in history than women with more detailed observation, so they are able to attain more background information. In surrounding environment (Mean for male = 3.47, Mean for female = 3.59), participation (Mean for male = 3.02, Mean for female = 3.12), perception on religious and spiritual experience (Mean for male = 3.25, Mean for female = 3.30), we could see, female is in higher degree in curiosity and willingness to participate in some events. group know less information about Nanhan Temple than 35 -50 group. On the other hand, they tend to go there for entertainment rather than getting information. As for authenticity perception of surrounding scenery, there are significantly different among people in different ages. 21 -34 group has great demand in the surrounding scenery. They are quite sensitive on the emission from ship factory of Boluo Temple. While visitor younger than 20, most of them are students, concern less about environment, and the people above 65, are revisitors of Boluodan, they live near the place, the maintenance and restoration of the physical environment in recent years increase their satisfaction.
In terms of authenticity perception on production technology, tourists over 65 have a pretty good idea of the traditional production process of Boluo Chicken; The data indicates that the self-employed (mean = 3.67), the people working in the government or institution (mean = 4.08) company employee (mean = 3.98), the retired (mean = 3.99) have significant difference on the perception about cultural heritage authenticity, and beauty of surrounding scenery. We could see the self-employed have to sustain more pressure with higher payment, they tend to be critical towards the event, while the retired people are more familiar with traditional culture and they have more awareness on the intangible culture heritage, that is why they have more positive assessment than other groups. What's more, the retired people have highest recognition on commercialization (mean = 3.89). Because they think commercialization could help the rejuvenation of traditional culture. It goes well with the idea of Cohen (1988) that when tradition was lost in modern society, commercial purpose could help to maintain the traditional culture and vitality of convention. And the retired people have the most motive to recommend friends revisit the place (mean = 4.07). However, farmer has the lower recognition on commercialization for they receive the least economic benefit from it. The list only including the items with significant difference for too many charts.
d) Perception on Boluodan from visitors with different income
Pearson correlation coefficient indicate, in the precondition of P = .01, the people with different income have significant positive correlation in authenticity perception towards Boluo dumpling. (β = .116**), that is the more income people receive, the higher perception they will have. The field trip found that the price of Boluo dumpling is three times more than that of the regular dumpling. Table 6 . Correlation analysis on authenticity perception of people with different education background. The people with high income have more capacity to purchase, so tasting dumpling is one of their activities in this event, but the people will less income will not do it. The data from single factor variance shows that the more income the people have, the more difference their perception will be.
The data show that with the increase of income, authenticity perception towards pamphlets and handicraft of traditional Boluo chicken will grow. Because well-paid people, to some extent, refer to those who receive higher education, they, therefore, pay more attention to the brochure and pamphlets about the event. In single factor variance analysis, there is significant difference in perception about pamphlets between people with income less than 2000 RMB and those with 3000 -5000 RMB. What's more, the people with more income will show more interested in traditional handicraft in Boluo Chick.
3) Expectation and Satisfaction Analysis
We did research on visitors' expectation in the questionnaire (see Tables   4-11 It only indicates the loading more than .5.
Discussion
The study focuses on the analysis of perception difference in perspective of demographics in the way of SPSS, single factor analysis and Pearson correlation coefficient. And principal component analysis helps to extract core factors for the perception.
In terms of gender, male's authenticity perception on historical relics, new trend of folk culture, and overall impression about Boluodan is a bit higher than that of female. While female is more sensitive in perception on surrounding scenery, participation, religious and spiritual experience.
People in different age indicate significant difference in historical relics, surrounding scenery, handicraft, Boluo Chick with new material, Boluo dumpling, performance, the understanding of history and legend, religion and spirit, title of intangible culture. However, in the aspects of traditional handicraft, particular performance, atmosphere, commercialization, the understanding of history and legend, the people with different education background don't show significant difference.
People with different career have significant difference on the authenticity perception about traditional handicrafts and atmosphere. As for people with different income, there are significant difference in traditional handicrafts, Boluo dumpling and willingness of recommendation.
For the expectation and satisfaction analysis, we could see, the more acceptance people have for tradition, the higher degree of satisfaction for the Boluodan Temple fair. The study also works out two core factors of authenticity perception.
Implication
This study offers the deeper perspective on the ICH authenticity perception, as there is even little research on the ICH authenticity protection through the perception. This paper tries to propose the index to affect authenticity content of intangible cultural heritage. Visitors' expectation, evaluation and attitude about intangible cultural heritage will affect their perception and satisfaction. What's more, their authenticity perception does not only involve the understanding on the physical carrier, but also contains the feeling about intangible ones. After data analysis on perception of visitors, the authors propose some suggestions to improve ICH development: firstly, the construction of spiritual culture should be concerned. The data indicate the factors such as religion and spirit, the understanding of history and legend, the title of ICH will contribute a lot about visitors' authenticity perception, and the intangible assets such as legend, story, should be full cultivated to enhance people's perception. Secondly, the role of mass media to publicize ICH should be stressed. It could effectively convey the information about traditional culture with many hi-tech approaches. Thirdly, in terms of scenery management and project design, hi-tech elements and interactive programme should be taken into account so as to make it well-known to the public. Fourthly, commercialized construction of traditional temple should be maintained in a balance. On the one hand, commercialization will help to publicize the traditional culture. On the other hand, over-development will be avoided to guarantee the authenticity of ICH. Fifthly, the characteristics of tourism products will be maintained to make the traditional culture go further. In all, tourism development of ICH is more than to realize economic target. The more important is to introduce traditional culture to the public to make sure the inheritance and awareness of national culture in China.
The limitation of this study is that it only focuses on the analysis of visitors' perception after their travel, rather than the comparative study on pre-and post-visit perception. It could be the topic of future research. What's more, owning to the limited number of index, this research is not able to set up structural model between authenticity perception and satisfaction, which could also be a direction of further research.
